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New Dimensions with George Negus,
screening on ABC TV at 6.30pm,   Monday to
Thursday, is a uniquely national program
which features input from all around the
country and has special production units in
four States. These units work with the studio
production team in Melbourne, where links
and interviews for the series are recorded.
The program units, which comprise
producer/reporters and researchers, each
produce a complete program every week.
This is what makes the series distinct from
other on-going programs which also have
national input—but as program segments or
on a semi regular basis. New Dimensions with
George Negus is a unique example of State-

based ABC units
commissioning stories
country-wide to
produce a national
series.

Launched in June this
year, New Dimensions
developed and honed
the concept of the
original Dimensions
series, incorporating
ideas generated from
extensive viewer

feedback. George Negus, one of Australia’s
most experienced journalists and TV
interviewers was invited to host the series— a
role that involves him as an integral part of
the program.

For George, New Dimensions is an opportu-
nity to produce a nightly series ‘that is not
news, not current affairs but an uplifting,
occasionally confronting and entertaining,
audience-friendly look at our changing social
fabric.’ George had previously worked
together with the Executive Producer Ivo
Burum on Foreign Correspondent and likes
him as a ‘gutsy ideas person.’ George
believed that the new program needed to be
‘more viewer friendly’ than its forerunner so
he and Ivo ‘sat down and threw it in the air to
see how it fell, then messed about with it.’ As

George says ‘The audience is your target. It
means bugger all unless you have somebody
sitting in the living room with a glass of wine
or a beer, watching and enjoying it!’

George, like everyone associated with the
program is delighted with the way it is going.
‘Lots of programs are a re-working of old
style format and approach. This really is a
new perspective. The four ‘streams’ [ie topics
covered each week] touch on areas as broad
as anything you watch in conventional
current affairs and news. It is genuinely
different.’ He notes with wry amusement that
newspaper TV writers and critics frequently
indicate they want to see something different,
‘then when it comes along they have difficulty
trying to categorise it.’

For 30 years George has been at the forefront
of the Australian media and on television has
interviewed an extraordinary range of
national and international headliners.

Each night on New Dimensions he is joined in
the studio by a guest who can give a further
dimension to the theme of the night’s
program. George prefers not to define these
as ‘interviews’.

‘It’s sophisticated chat, a conversation piece
rather than in interview. I really want to know
what people have to say— to exchange views
and opinions. I don’t need to look like an
instant expert. I’m asking questions on behalf
of the viewers and people enjoy that because
there is not enough sophisticated talk on
television.’

The New Dimensions Monday programs,
produced out of South Australia, capture
moments in Australian history through
personal stories and memories. Unlike the
other programs in the week there are no on-
screen reporters. People tell their own stories
which, where possible, are illustrated by the
storytellers’ personal photographs or films.
However both the ABC Archives and the
National Archives of Australia are also a rich
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source of material. Where
appropriate, programs tie in with
significant events, giving them a
personal slant and putting them into
the context of Australian social
history. So, Remembrance Day was
marked by memories of the Kokoda
Track, Vietnam and the women of
the Land Army while, on a lighter
note the Melbourne Cup was
celebrated with a program recalling
the history of the race and the
changing fashions over the
decades.

On Tuesday nights the focus is on
ways to live a healthier life. These
programs are produced out of NSW.
Stories cover a wide range of
lifestyles and treatments. 

Wednesday programs, produced
out of Victoria, look to the future –
not just developments in technology
but the big ideas that will take us
forward and the trends that will
impact on our way of life.

Thursday programs, produced out
of WA, profile Australian ‘movers
and shakers’—not just the well
known achievers but ordinary
Australians doing extraordinary
things.

On each night the programs include
three or four stories around a theme
and George’s chat with his guest.
The week’s programs are compiled
in ABC TV’s Melbourne studios
where George records his links and

interviews. Prior to this final studio
day George has watched all the
program items so that he can put
his own style in the links. He is
deeply involved with the series and
does contribute story ideas —from
the ideas file on his computer which
is ‘bursting at the seams.’

Survey figures show that New
Dimensions is attracting more and
more viewers and looks as though it
will end the year on a high note.
George will be able to contribute
some of his ideas for another year’s
series in 2003.

<< page 1 New Dimensions with George

The ABC has a long tradition of
involvement with local communities
both through participation in
community events and ABC
initiated activities such as outside
broadcasts, performance and
public recordings, open days and
ABC Kids concerts.

Given the tremendous popularity of
these community activities  and the
increasing demand for them all
around the country, ABC Marketing
seized the opportunity to acquire a
streamlined showcase for the
national broadcaster.

A 16 metre exhibition touring trailer
which had been used in 2000 for
AMP’s Olympic Torch Relay

Travelling Roadshow and in 2001
for the Centenary of Federation was
purchased at auction and has been
fitted out by ABC staff. 

At the trailer’s front entrance, the
public enters a small studio which
can be used for radio or television
demonstrations or for hands on
participatory activities such as
giving youngsters the chance to
show their skills as newsreaders or
experience some of the ‘magic’ of
TV technology. Next along the
trailer are three large widescreen
monitors for screening previews of
programs for the ABC’s main

network and two
digital channels. An
ABC Shop Online
and a listening
station featuring a
selection of current
ABC CD titles give
the public a chance
to sample the range
of material published
by ABC Enterprises.
There is also the
facility to mount a
fully interactive New

Media Display allowing visitors to
build their own websites and play
CD Rom games. ABC Radio is

represented by a 3D visual display
which, at the push of a button,
provides a general introduction to
all six radio networks—ABC Classic
FM, Triple J, ABC Local Radio, ABC
NewsRadio, Radio National and
Radio Australia. 

Alternatively, instead of being used
as an exhibition centre the trailer
can be converted to a stage for
concerts or live outside broadcasts.

The trailer was launched on 26
September at Gardening Australia
Live, which was held at the Olympic
Park in Homebush in Sydney. More
recently it was a very popular
feature at the Hobart Show and the
Launceston Open Day. In the
coming months it is booked to visit
a number of regional towns, cities
and centres including the
Queenscliff Music Festival where
the ABC internet radio DiG will be
launched, the Tamworth Music
Festival, the Australia Day celebra-
tions in Sydney, the Canberra Show
and, mid year it will travel to the
Alice Springs, Tennant Creek,
Katherine and Darwin shows.

ABC Goes
on the Road
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Nick McKenzie, a 21-year old
cadet journalist working in
the ABC’s Melbourne

newsroom has been awarded the
2002 Andrew Olle Scholarship.

Nick McKenzie
studied journalism
at RMIT
Melbourne. He
completed his BA
degree with
distinction,
majoring in politics
and literature. As a
student he won two
awards for print
journalism and had
his freelance work published in a
number of publications including
The Age and The Australian. Nick
joined the ABC as a cadet journalist
in 2001. After only three months he
achieved an ABC exclusive by
gaining an interview with Woomera
escapees. He has reported for TV
and radio news, Lateline and World
at Noon.

On 18 October Nick spoke briefly at
Australia’s pre-eminent media
event, held in Sydney—the Andrew
Olle Media Lecture which this year
was delivered by Lachlan Murdoch,
Chairman of News Limited and
Deputy Chief Operating Officer of
News Corporation.

Even an edited version of Nick’s
speech captures something of the
enthusiasm and dedication of the
young journalist at the threshold of
his career.

‘My first month in the newsroom I
refer to as my ‘no, I’m not the work
experience kid’ days. For me since
starting at the ABC it’s been a
process of understanding news and
those who make it, those who try to
make it and those who try to hide it.

‘For my grandmother it’s been a
meteroric rise up the nursing
home’s social ladder—her grandson
is on Channel 2 along with that
other very nice young man,Kerry.

‘We work in an amazing occupation
that most people outside of it are
pretty naïve about. But how often do
we as journalists and proprietors
reflect on how we get the news? The
answer is probably all of the time.

‘These might seem like common
sense principles. And perhaps that’s
why they’re lost among the lectures
on new media and PR and why they
are ignored in uni courses, now the
main breeding ground for the
media.

‘But they form the core of good
journalism.

‘Every medium—print, radio, TV or
the internet has its limiting factors.
But each medium should be viewed
as a conduit for solid journalism, not
a means of restraining it. If idealism
has become unfashionable in
today’s media, then it’s a sad day
for all of us.

‘I hope I don’t seem like I’m
prancing on my idealistic high
horse. I guess part of this speech is
reassuring old journos out there that
us young journos, amongst all the
spin and uni training still get it.

‘If I can work at being half the
journalist Andrew Olle was then I’ll
be an extremely happy man. And
believe me I know how lucky I am to
have a scholarship that will help me
achieve that ideal.’

Established in 1996, the Andrew Olle Scholarship is designed to

honour Andrew Olle by creating career development opportunities

for young ABC journalists and to promote the values that

epitomised Andrew Olle’s journalism. Andrew Olle joined the ABC in

Brisbane in 1967 as a news cadet and spent the next 28 years

honing his skills as a journalist. He worked on a wide variety of

programs from radio news reporting in Townsville to This Day

Tonight, Nationwide, A Big Country, Four Corners, The 7.30 Report

and as the morning show presenter on 702 ABC Sydney (then

2BL). He died suddenly of an inoperable brain tumour in December

1995. He was aged 47.

S t a r t i n g  O u t
‘ I attended a journalism conference
where I heard the cream of
Australia’s media touch on that very
issue. They talked about the
explosion in spinners, in PR
agencies and media minders. They

bemoaned the
downsizing of
newsrooms and lack
of journos at the coal
face. They claimed so
much of  the news we
report is the news the
minders want us to
report. But they didn’t
linger on the ways of
dealing with those
issues. All quite

depressing for a young journalist.
So what of the strategies [to get]
around the spin?

‘Bob Woodward also addressed the
conference and it was fantastic to
see this gnarled old journo still talk
about the very strategies that are so
rarely mentioned. Values that I have
tried to incorporate into my job.

‘Plain and simple hard work. Hitting
the phones. Determination. Endless
persistence. Always wondering how
a story can develop. Asking
question after question. Reading
everything you can get your hands
on. Knowing history. Being at all
times professional. Making an effort
to relate to all people, and gain their
trust. A good contact book comes
with a tireless work ethic.



Breaking
the Drought

In October representatives of the
ABC attended the major interna-
tional television programming
market, MIPCOM which is held
annually in France.

The market gives broadcasters the
opportunity to put their product on
the international market, get
advance information of interna-
tional productions, purchase
completed programs and seek co-
production opportunities. 

The Head of ABC Content Sales,
Kaye Warren joined the ABC’s
Europe and UK based sales
representatives at MIPCOM to
launch 12 new titles onto the
international market during the five-
day event.

The key title in the catalogue was
the 22-part drama series MDA
which excited considerable interest.

Productions from the ABC’s highly
regarded Natural History Unit are
always big sellers  and every indica-
tion is that the new titles launched
at MIPCOM  will not disappoint.
Heard Island and Ice Shelf are single
documentaries on the work of
scientists in the Antarctic region. In
both of these programs small digital
cameras were issued to the
scientists themselves to capture the

life and work of their colleagues in
this unique world.The 6-part series
From the Heart explores diverse
areas of Australia through the eyes
of people who know these areas
well having lived and worked there.
The Navigators, which screened
recently on ABC television follows
the voyages to Australia by
Matthew Flinders and Nicolas
Baudin.

Kath and Kim, the hit comedy in the
Australian market in 2002 is
proving that clever comedy can
travel. There has been ongoing
interest in obtaining preview tapes
since its MIPCOM launch.

It was not only the new product that
won buyers. Deals were struck for a
number of titles in the back
catalogue with interest covering a
wide range of productions from
documentaries to arts programs. At
the market the ABC and National
Geographic finalised a reciprocal
partnership for archive sales. The
new partnership gives National
Geographic exclusive licensing
privilege to the ABC’s stock footage
for sales in North and South
America. The ABC will represent and
market stock footage from National
Geographic’s film library in Australia,
New Zealand and South East Asia.
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Triple J has been doing its bit for
drought affected parts of Australia
by offering to at least break the
music drought for young people in
rural areas. Through the month of
October, Triple J ran an Australia-
wide competition which offered a
drought affected town the chance to
host their own Triple J concert
featuring two top bands.

Entrants had to gather signatures
from people in their area, find a
venue for the concert, get a letter of
permission for a free concert to be
held there and give a good reason
why Triple J should present the
concert in their town.  

The winning entry came from
Josephine Redden and Rebecca
Ryan in Gunnedah.  Just how badly
the town has been suffering from a
music drought is revealed by the
fact that the girls actually had to
explain the concept of a ‘live’ band
to some people before they would
give their signature.

Gunnedah was one of 30 towns and
cities from all over Australia which
was entered in the competition.
What finally swung the decision in
favour of Gunnedah was the reason
the entrants gave for its selection,
‘The local FM announcer wouldn’t
give us his signature for the petition.
He reckons you’ve already picked
the location and it will be
somewhere in Queensland. Help us
make Greg ‘The Hat’ Henry wrong.’

Given Gunnedah’s proximity, in
country terms, to Tamworth, Moree,
Narrabri, Coonabarabran, Manilla,
Wee Waa, Curlewis and many other
dry centres the Triple J judges
believed the drought breaking
event, scheduled for 18 November,
would be enjoyed by many people
from the other centres as well as
Gunedah locals.

• The Shark Net, a three-part mini
series based on Robert Drewe’s
memoir of his childhood in Perth, is
being shot in Western Australia. The
coming-of-age drama follows
Robert’s life from the days of living
in a tranquil suburb under the grim
shadow of a serial killer to his early
career as a journalist.

The cast is headed by Tim Draxl,
William McInnes, Angie Milliken,
Leeanna Walsman, Dan Wyllie and
Warren Mitchell.

The Shark Net is a Taylor Media
production, financed with the
assistance of the Australian Film
Finance Corporation, Screenwest,
Optus Television and ABC TV.
Adapted for the screen by Ian David
(Blue Murder) the drama is
produced by Sue Taylor and
directed by Graeme Burfoot.

• Earlier this year ABC Radio in
Newcastle launched the inaugural
1233 ABC Newcastle Music
Awards. The aim was to discover
emerging local musical talent in the
Hunter and Central Coast region
and to showcase local established
musicians. The 15 competition
categories ranged across the
musical spectrum. Between the
launch of the competition and the
closing date at the end of June 800
entries were received. The awards
presentation and concert were held
on 2 November at Newcastle’s Civic
Theatre. The overall winner, the Act
of the Year, was Empress and the
Profound Oddities. They received
$4500 worth of recording and
mixing-production time. During the
competition months, entrants’
music was featured on the station’s
playlist. This proved so popular that
the station has now increased the
air time given to local artists.

I n te rna t iona l  Marke t
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